by leading with empathy and systematic ways of thinking.

CO p Q Se t |< Chicago-based designer focused on product and service design

design I

-Xperience
ADUSA Digital (formerly Peapod Digital Labs) Tools
Senior Experience Designer | October 2019 - Present Figma
Lead designer for cart and checkout experience on PRISM Sketch
Enhanced substitution options for pickup orders ? ’IOtOShOp
Converted cart and checkout modals to individual pages to improve site performance and user experience llustrator
COVID-19 Strategy and Response for digital experiences Principle
Added EBT as a payment method when placing grocery orders online Adobe Analytics
Added Apple Pay as a payment method Google Analytics
Led PLUM design system efforts ChatGPT
Maintained multiple versions of libraries for 5 different brands Apple & Microsoft tools
Developed a brand for the design system
Conducted component usage and taxonomy audit
Researched wants and needs of users (other designers in the organization) H d S |< . ‘ ‘
Managed the project by creating JIRA tickets and aligning with dev teams to prioritize DSM work into their working sprints a r I S
Wrote usage guidelines, developer specs, and designer best practices for each component Gra phic Design
Contributed to Spectrum 2.0 implementation UX Design

End to end design for internal applications used by store associates Interaction Design

Mobile: Shop App for Wareroom, Omni-channel Shop App, Expedite App, Load Verify App, Equipment Inventory App, Orders App, and QC A -

P APP P APP, EXP pp Y ApPP, EQUIP Y ApPp pp QC App Copywrltlng
Desktop web-app: Productivity, Equipment Inventory . .
Technical Writing

Created a reusable component library using Atomic and Material3 methodology, and documented usage guidelines

| | | o User Research
Wrote thorough technical documentation for designs and functionality

Usability Testing
Project Management

Second City Canine Rescue Agile Methodology

Data Analytics
Volunteer Bios Coordinator | June 2023 - Present Public Speaking

Send out questionnaires to fosters with dogs going active for adoption Animation

Assign bios to writers based on availability and turnaround times l[llustration
Send out quarterly updates, statistics, and reminders
Edit bios as needed

| also write bios for some of the dogs on occasion
Keeping my creative writing skills sharp \/a | U e S

On the board of operations Empathy and Integrity
Coordinating with other teams to boost dog bios and create content Adaptability and Resilience
Grow the team and keeping writers engaged Critical Thinking and Problem Solving

Organization and Time Management

. Work Ethic and Initiative
Wal greens Boots Alliance Collaboration and Teamwork

Senior Visual Designer | November 2018 - August 2019 Creativity and Ingenuity

Contributed to the “Renewal” team

Create high-fidelity visual designs using components from design system

Part of core design system team L a A g U a g e S
Pattern alignment - auditing use cases across all applications to create consistent experience English
Added new and more detailed documentation for all components within the library HTML / CSS
Created user stories and JIRA tickets for enhancing existing components in library Javascript
Researched wants and needs of users (other designers in the organization)

Jquery

Led Animation/Motion Design Initiative
Design micro-interactions at component level and document for usage
Built an animation component library to use in Principle for high-fidelity prototypes

experience continues on next page
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Sears Holdings Corporation Achievements

Art Director | August 2018 - November 2018 May 2018 - SHC Rockstar Award

Senior Visual UX Designer | August 2016 - Aug 2018 2017 SHC Eppy Award winner
2015 Digital Advertising Award

Design for Product Detail Pages on Sears & Kmart for Web/Mobile Apps. . .
2014 Digital Advertising Award

Notable projects: the apparel template, upsell module, protection agreement optimization, and product option flow optimization
Created high-fidelity visual designs and prototypes
Tested ideas to learn and improve the success of a design

Presented findings and ideas to product owners and stakeholders : d U C a t | O ﬂ

Led the Patterns & Standards team, evolving efforts into a design system

Held weekly meetings, wrote monthly newsletters, shared a “pattern of the month”

[[linois Institute of Art - Schaumburg
Web Design & Interactive Media

Held team exercises for build a brand for the design system and establish a new vocabulary
Put up Guerrilla-style marketing posters to share new design principles and patterns

Worked with developers to implement the new library components and align vocabulary BFA | Dec 2011

[[linois Institute of Art - Schaumburg
TravelClick Incorporated (AMADEUS) Graphic Design

BFA | Dec 2010

Lead Interactive Designer for Media Ops and Web Services
October 2011 - August 2016

Provided digital solutions for hoteliers all over the world
Travel agent media: Amadeus, Sabre, Pegasus, etc
Digital media for online advertising
Templated & Custom website designs
Led digital media design team for 3 years before switching my focus to web design
Maintained positive working relationship with third-party vendor to help with overload
QA client-provided media to make sure they met requirements to launch campaigns on time
Google AdWord and Google Marketing certified in 2015
Assisted with Email marketing design and development
Designed websites using customizable templates for clients on a budget
Desktop and Mobile Web templates to choose from
Styled components and theming to match the hotel’s brand
Designed fully custom websites for premium clients
Notable projects: The London NYC & WeHO, Gamboa Rainforest Resort, Caribe Royale Orlando, Buena Vista Suites Orlando
Two senior designers would hold a kick-off meeting with the client to understand the desired look & feel
Designers would work together to prepare two different homepage concepts to present to the client
Conducted design critiques with other designers on the team to gather feedback and improve the design
Implemented developer reviews prior to client presentation, ensuring the intended design could be delivered within the timeline of the contract

The chosen designer would finish the entire website from homepage & internal pages, to menus, navigation, booking engines, and photo galleries

For complete re-designs, | used Google Analytics to see how people were interacting with the client’s site to find areas of opportunity for improvement
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